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Executive Summary

• In Q2/2021, the Company recorded Operating Revenue of Baht 219.74 million, increased by Baht 53.71 million or 32.3% from Q2/2020
mainly due to the significant growth in revenue from Gravure Printing, which the growth came from all industries, especially from the Food
and Beverage, Cosmetics, Household Products Industries and others. Moreover, revenue from other sales also increased especially Stretch Film
which increased impressively mainly due to the orders from newly acquired customers.

• Gross Profit Margin was 30.7% in Q2/2021, improved from 28.6% in Q2/2020 mainly due to the efficient cost management and economies of
scale from the higher production volume.

• Net Profit was Baht 37.18 million in Q2/2021, increased by Baht 19.86 million or 114.7% from Q2/2020 mainly due to the significant increase
in sales volume and the efficient cost management.

Q2/2021 vs Q2/2020 (YoY)

• In Q2/2021, the Company recorded Operating Revenue of Baht 219.74 million, increased by Baht 34.92 million or 18.9% from Q1/2021
mainly due to the significant growth in revenue from Gravure Printing which received a consistent growth from the Food and Beverage,
Cosmetics, Household Products Industries and others.

• Gross Profit Margin was 30.7% in Q2/2021, increased from 30.2% in Q1/2021 due to the efficient cost management and economies of scale
from the higher production volume.

• Net Profit was Baht 37.18 million in Q2/2021, increased by Baht 8.76 million or 30.8% from Q1/2021 mainly due to the significant increase in
sales volume and the efficient cost management.

Q2/2021 vs Q1/2021 (QoQ)

1

For Q2/2021, Shrinkflex Thailand Public Company Limited (SFT) (“the Company”) has operating revenue of Baht 219.74 million,
increased by Baht 53.71 million or 32.3% and net profit of Baht 37.18 million, increased by Baht 19.86 million or 114.7% from Q2/2020.
The Company has experienced continuous growth in sales through expanding volume of existing customers, consistently acquiring new
customers, and continuously managing costs efficiently. In addition, the Company has also installed a machine for the new Production Line
which had started operation in June 2021, aiming to support the increase in customers’ demand. At the same time, the Company is aware
and gives high importance to the COVID-19, thus donated to the society help alleviate the spread of COVID-19 and provided stringent
measures to ensure employees’ safety. The Company also obtained Award in Asia’s Competition and Certified from GHP and HACCP.

Operating Highlights Q2/2020 Q1/2021 Q2/2021 Change 1H/2020 1H/2021 Change
(Unit: Million Baht) %YoY %QoQ %YoY
Operating revenue 166.03 184.82 219.74 +32.3% +18.9% 327.94 404.56 +23.4%
Gross Profit 47.52 55.86 67.40 +41.8% +20.7% 91.76 123.26 +34.3%
EBITDA 33.39 45.48 56.91 +70.4% +25.1% 67.13 102.38 +52.5%
Net Profit (loss) 17.32 28.42 37.18 +114.7% +30.8% 34.97 65.60 +87.6%
Gross Profit Margin (%) 28.6% 30.2% 30.7% +2.1% +0.5% 28.0% 30.5% +2.5%
EBITDA Margin (%) 20.1% 24.0% 25.4% +5.3% +1.4% 20.3% 24.8% +4.5%
Net Profit Margin (%) 10.4% 15.0% 16.6% +6.2% +1.6% 10.6% 15.9% +5.3%

• For the first half of 2021, the Company recorded Operating Revenue of Baht 404.56 million, increased by Baht 76.62 million or 23.4% from
the first half of 2020 mainly due to the significant growth in revenue from Gravure Printing, which received a consistent growth from the Food
and Beverage, Cosmetics, Household Products Industries and others. Moreover, revenue from other sales also increased especially Stretch Film
which increased impressively mainly due to the orders from newly acquired customers.

• Gross Profit Margin was 30.5% in the first half of 2021, improved from 28.0% in the first half of 2020 mainly due to the efficient cost
management and economies of scale from the higher production volume.

• Net Profit was Baht 65.60 million in the first half of 2021, increased by Baht 30.63 million or 87.6% from the first half of 2020 mainly due to
the significant increase of sales volume and the efficient cost management.

1H/2021 vs 1H/2020 (YoY)
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In this quarter, the Company has successfully installed ‘Production Line 5’ which is a new
gravure printing machine and had started operation on June 7, 2021. As a result, the Company was
able to increase production capacity earlier than planned, in which the production capacity has
increased by 20 million meters, mainly to support the increasing orders and rising demands from
customers. At present, the Company already utilized 50% of the production capacity of the new
machine; However, the Company plans to increase the utilization rate at the appropriate rate with the
increase in orders, to ensure highest efficiency and cost control.

Significant Events
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Stringent Measures and Proactive Actions to Ensure Safety
During the COVID-19 pandemic, the Company has given high importance and has continuously

monitored the safety of its employees. On April 19, 2021, the Company has announced for all employees to
undertake the second COVID-19 tests in the process of Polymerase Chain Reaction (RT-PCR), which is a
collection of samples behind the nasal cavity. The results of the examination was all negative. This
measures is believed to be highly effective to all employees in order to emphasize the importance of their
own health during the pandemic and to also prevent the spread of the COVID-19 to family members.

Donated to help alleviate the spread of COVID-19
During the COVID-19 pandemic, the Company has undertaken CSR (Corporate Social Responsibility)
activities to be a part in helping the society in preventing and reducing the spread of COVID-19. Mr. Sung
Cheong Tsoi, the Founder and Chief Executive Officer and Mr. Smith Tsoi, Director and Sales Manager
have donated equipment which are essential and in high demand during COVID-19, including disinfectant
sprayer, disinfectants, alcohol (75%) and masks to Chon Buri Central Prison, Samut Prakan Central Prison
and Chachoengsao Provincial Central Prison, where these prisons are located in the ‘red area’ and has a
large number of inmates which requires strict monitoring to prevent the spread of COVID-19.

Increased capacity from the installation of new machine before plan

Obtained Award in Asia’s Competition
The Company has created outstanding results in the Shrink Film Label Industry, reflecting the Company’s
efficient operation potentials. The Company is the only Company in Thailand to successfully obtained the
“Winner” prize, in which the Company has received up to 2 awards from the HP Inkspiration Awards
2021 (HP Indigo Digital Print) in Singapore, for the Shrink Sleeves category. This competition is
considered to be Asian-wide competiton, consisting of over 20 countries in the Aisa-Pacific region as well
as Japan. This award confirms the Company’s position to be a market leader in Shrink Film Labels.

Certified from GHP and HACCP
At the end of June 2021, the Company has successfully obtained certification of GHP (Good Hygiene
Practice) and HACCP (Hazard Analysis and Critical Control Points), which was received earlier than
planned in Q3/2021. These standards are of great importance to the Company in terms of supporting the
expansion of customer base and the acquisition of new customers, especially for multinational companies.
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Overall Operating Results

Operating Revenue Structure

219.74
Million Baht
Operating Revenue

Q2 2021

Revenue from Product Distribution

Revenue from Other Sales
3%

97%

The Company is a leading 
manufacturer and distributor of Shrink 
Sleeve Label Printing for various industries 
such as Food and Beverage, Sauce and 
Cosmetics, which can be classified as 
follows:

Gravure Printing Digital Printing

With more than 14 years 
of  experience and expertise of 
management team, the Company 
foresees business opportunities in 
other products which can be classified 
as follows:

Gravure Cylinder Stretch Film
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Overall Operating Results Q2/2020 Q1/2021 Q2/2021 Change 1H/2020 1H/2021 Change

(Unit: Million Baht) %YoY %QoQ %YoY

Revenue from product distribution 160.85 178.61 213.93 +33.0% +19.8% 317.80 392.54 +23.5%

Revenue from other sales 5.18 6.21 5.81 +12.2% -6.4% 10.14 12.02 +18.5%

Operating Revenue 166.03 184.82 219.74 +32.3% +18.9% 327.94 404.56 +23.4%

Cost of sale of goods 118.51 128.96 152.34 +28.5% +18.1% 236.18 281.30 +19.1%

Gross profit 47.52 55.86 67.40 +41.8% +20.7% 91.76 123.26 +34.3%

Other income 0.14 4.53 4.40 +3042.9% -2.9% 2.53 8.92 +252.6%

Selling and distribution expenses 6.41 7.72 8.24 +28.5% +6.7% 12.96 15.96 +23.1%

Administrative expenses  16.73 15.83 15.86 -5.2% +0.2% 31.68 31.69 +0.0%

Finance costs 2.39 1.40 1.43 -40.2% +2.1% 5.10 2.82 -44.7%

Profit before income tax expenses 22.13 35.44 46.27 +109.1% +30.6% 44.55 81.71 +83.4%

Tax expenses (reversal) 4.81 7.02 9.09 +89.0% +29.5% 9.58 16.11 +68.2%

Net profit (loss) 17.32 28.42 37.18 +114.7% +30.8% 34.97 65.60 +87.6%
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Business Overview By Category

Revenue from 
Gravure Printing

Revenue from Other Sales

Unit: Million Baht, %

Operating Revenue01

In Q2/2021, the Company recorded Operating Revenue of Baht 219.74 million, increased by Baht 53.71 million or 32.3% mainly due to:
• Revenue from Gravure Printing: increased by 37.5% mainly due to the strong growth of both existing and new customers who have high 

trust in the product quality of the Company, as well as the ability of the Company to support higher production volume from the installation of 
new machine. The higher growth mostly came from the Food and Beverage as it is in the high season, and the Cosmetics industry with 
continuous introduction of  new products and new marketing campaigns. Moreover, there are also export customers who have resumed the 
orders and a significant increase orders of household products.

• Revenue from Digital Printing: decreased by 24.2% since some customers shifted to use the gravure printing system.
• Revenue from Other Sales: increased by 12.2% mainly from the revenue from Gravure Cylinder which increased by 1.0% due to the higher 

number of orders corresponding to the increase in sales from Gravure Printing. In addition, revenue from Stretch Film increased significantly 
mainly due to the increase in sales from new customers and relatively lower sales at the beginning of 2020, as the Company had just started 
marketing for Stretch Film distribution.

Q2/2021 vs Q2/2020 (YoY)
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Revenue from 
Digital Printing

Revenue Structure Q2/2020 Q1/2021 Q2/2021 Change 1H/2020 1H/2021 Change
(Unit: Million Baht) %YoY %QoQ %YoY
Revenue from Product Distribution

Revenue from Gravure Printing 149.15 169.60 205.06 +37.5% +20.9% 298.46 374.66 +25.5%
Revenue from Digital Printing 11.70 9.01 8.87 -24.2% -1.6% 19.34 17.88 -7.5%

Total Revenue from Product 
Distribution 160.85 178.61 213.93 +33.0% +19.8% 317.80 392.54 +23.5%
Revenue from Other Sales

Revenue from selling Printing 
Cylinders 5.17 5.30 5.22 +1.0% -1.5% 10.04 10.52 +4.8%

Revenue from selling Strech Film 0.01 0.91 0.59 +5800.0% -35.2% 0.10 1.50 +1400.0%
Total Revenue from Other Sales 5.18 6.21 5.81 +12.2% -6.4% 10.14 12.02 +18.5%
Total Operating Revenue 166.03 184.82 219.74 +32.3% +18.9% 327.94 404.56 +23.4%
Other Income 0.14 4.53 4.40 +3042.9% -2.9% 2.53 8.92 +252.6%
Total Revenue 166.17 189.35 224.14 +34.9% +18.4% 330.47 413.48 +25.1%

90% 92% 93%
91%

93%
7% 5%

4%

6%

4%

3% 3%
3%

3%

3%

166.03 184.82 219.74

327.94
404.56

Q2/20 Q1/21 Q2/21 1H/20 1H/21

+32.3% YoY
+18.9% QoQ

+23.4% YoY
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Unit: Million Baht

Other Income02

In Q2/2021, the Company recorded other income of Baht 4.40 million, increased by Baht 4.26 million or 3042.9% due to the recognition of profit 
from Mark-to-Market settlement of the USD Forward Contract which the Company had made to hedge against risk of currency fluctuation.

Q2/2021 vs Q2/2020 (YoY)

In Q2/2021, the Company recorded other income of Baht 4.40 million, decreased by Baht 0.13 million or 2.9% due to the remaining value of the 
Mark-to-Market settlement of the USD Forward Contract is lower than the previous quarter.

Q2/2021 vs Q1/2021 (QoQ)
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In Q2/2021, the Company recorded Operating Revenue of Baht 219.74 million, increased by Baht 34.92 million or 18.9% mainly due to:
• Revenue from Gravure Printing: increased by 20.9% mainly contributed from Food and Beverage, Cosmetics, Household product Industries 

and others. The strong revenue growth was from the higher sales of existing products, the introduction of new products and new marketing 
campaigns launched by existing customers. In addition, the Company also continuously acquired to new customers.

• Revenue from Digital Printing: slightly decreased by 1.6% or Baht 0.14 million since some customers shifted to the gravure printing system.
• Revenue from Other Sales: decreased by 6.4% mainly from the revenue from Gravure Cylinder which decreased by 1.5% since the Company

provided Gravure Cylinder to customers who has large orders in Gravure Printing System in order to support its partnership and to enhance
orders from customers. In addition, revenue from Stretch Film decreased by 35.2% due to the higher pricing in accordance with the higher cost
of raw materials

Q2/2021 vs Q1/2021 (QoQ)

For the first half of 2021, the Company recorded Operating Revenue of Baht 404.56 million, increased by Baht 76.62 million or 23.4% mainly due to:
• Revenue from Gravure Printing: increased by 25.5% mainly contributed from Food and Beverage, Cosmetics, Household product Industries 

and Health Care products. The strong revenue growth  mainly due to the higher sales of existing products, the introduction of new products and 
new marketing campaigns launched by existing customers. In addition, the Company also continuously acquired to new customers.

• Revenue from Digital Printing: decreased by 7.5% since some customers shifted to use the gravure printing system.
• Revenue from Other Sales: increased by 18.5% mainly from the revenue from Gravure Cylinder which increased by 4.8% due to the higher 

number of orders corresponding to the increase in sales from Gravure Printing. In addition, revenue from Stretch Film increased significantly by 
1400.0%, mainly due to the increase in sales from new customers and the relatively lower sales at the beginning of 2020, when the Company just 
started marketing for Stretch Film distribution.

1H/2021 vs 1H/2020 (YoY)

For the first half of 2021, the Company recorded other income of Baht 8.92 million, increased by Baht 6.39 million or 252.6% due to the recognition 
of profit from Mark-to-Market settlement of the Forward Contract in which the Company made to hedge against risk of currency fluctuation.

1H/2021 vs 1H/2020 (YoY)

0.14
4.53 4.40 2.53

8.92

Q2/20 Q1/21 Q2/21 1H/20 1H/21

+3042.9% YoY
-2.9% QoQ

+252.6% YoY
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Unit: Million Baht

Cost of Sale of Goods03

In Q2/2021, the Company recorded cost of sale of goods of Baht 152.34 million, increased by Baht 33.83 million or 28.5% mainly due to the
increase of raw material drawdown and the compensation of production workers, which vary in accordance with the increase in production volume
from higher sales and printing machine for production Line 5 in June 2021.

Q2/2021 vs Q2/2020 (YoY)

In Q2/2021, the Company recorded cost of sale of goods of Baht 152.34 million, increased by Baht 23.38 million or 18.1% mainly due to the
increase of raw material drawdown and the compensation of production workers, which vary in accordance with the increase in production volume
from higher sales and printing machine for production Line 5 in June 2021.

Q2/2021 vs Q1/2021 (QoQ)

For the first half of 2021, the Company recorded cost of sale of goods of Baht 281.30 million, increased by Baht 45.12 million or 19.1% mainly due
to the increase of raw material drawdown and the compensation of production workers, which vary in accordance with the increase in production
volume from higher sales and printing machine for production Line 5 in June 2021.

1H/2021 vs 1H/2020 (YoY)

Gross Profit Margin

Unit: Million Baht, %

Gross Profit and Gross Profit Margin04

Gross Profit 

118.51 128.96 152.34

236.18 281.30

Q2/20 Q1/21 Q2/21 1H/20 1H/21

+28.5% YoY
+18.1% QoQ

+19.1% YoY

47.52 55.86
67.40

91.76

123.26

Q2/20 Q1/21 Q2/21 1H/20 1H/21

28.6%
30.2% 30.7%

28.0%
30.5%

+41.8% YoY
+20.7% QoQ

+34.3% YoY
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Gross Profit: In Q2/2021, the Company recorded gross profit of Baht 67.40 million, increased by Baht 19.88 million or 41.8% due to the
significant increase in sales volume, allowing the Company to benefit from economies of scale. In addition, the Company was able to managed the
cost efficiently.

Gross Profit Margin: Gross Profit Margin was 30.7%, improved from 28.6% in Q2/2020 due to the efficient cost management and economies of
scale from the higher production volume.

Q2/2021 vs Q2/2020 (YoY)

Gross Profit: In Q2/2021, the Company recorded gross profit of Baht 67.40 million, increased by Baht 11.54 million or 20.7% due to the
significant increase in sales volume, allowing the Company to benefit from economies of scale. In addition, the Company was able to managed the
cost efficiently.

Gross Profit Margin: Gross Profit Margin was 30.7%, increased from 30.2% in Q1/2021 due to the efficient cost management and economies of
scale from the higher production volume.

Q2/2021 vs Q1/2021 (QoQ)

Gross Profit: For the first half of 2021, the Company recorded gross profit of Baht 123.26 million, increased by Baht 31.50 million or 34.3% due
to the significant increase in sales volume, allowing the Company to benefit from economies of scale. In addition, the Company was able to
managed the cost efficiently.

Gross Profit Margin: Gross Profit Margin was 30.5%, improved from 28.0% in the first half of 2020 due to the efficient cost management and
economies of scale from the higher production volume.

1H/2021 vs 1H/2020 (YoY)

Unit: Million Baht, %

Selling, General and Administrative Expenses05

Administrative Expense

Selling Expense

SG&A to
Total Revenue

13.9% 12.4% 10.8% 13.5% 11.5%

72% 67% 66%

71% 67%
28% 33% 34%

29% 33%

23.14 23.55 24.10

44.64
47.65

Q2/20 Q1/21 Q2/21 1H/20 1H/21

+4.1% YoY
+2.3% QoQ

+6.7% YoY
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SG&A: In Q2/2021, the Company recorded selling, general and administrative expenses of Baht 24.10 million, increased by Baht 0.96 million or
4.1% due to the increase in commission cost of selling products and delivery cost which vary in accordance with the higher sales. In addition,
employee compensation also increased to support the expansion of customers’ base.

SG&A to Total Revenue: The percentage of selling, general and administrative expenses to total revenue was 10.8%, improved from 13.9% in
Q2/2020 due to higher sales.

Q2/2021 vs Q2/2020 (YoY)

SG&A In Q2/2021, the Company recorded selling, general and administrative expenses of Baht 24.10 million, increased by Baht 0.55 million or
2.3% due to the higher commission cost of selling products and delivery cost which vary in accordance with higher sales. In addition, employee
compensation also increased to support the expansion of customers’ base and the administrative expense increased due to the higher cost of
consulting services to maintain the Company after Initial Public Offering (IPO).

SG&A to Total Revenue: The percentage of selling, general and administrative expenses to total revenue was 10.8%, increased from 12.4% in
Q1/2021 due to higher sales.

Q2/2021 vs Q1/2021 (QoQ)

SG&A: For the first half of 2021, the Company recorded selling, general and administrative expenses of Baht 47.65 million, increased by Baht 3.01
million or 6.7% due to the higher commission cost of selling products and delivery cost which vary in accordance with higher sales. In addition,
employee compensation also increased to support the expansion of customers’ base and the administrative expense increased due to the higher cost
of consulting services to maintain the Company after Initial Public Offering (IPO).

SG&A to Total Revenue: The percentage of selling, general and administrative expenses to total revenue was 11.5%, improved from 13.5% in the
first half of 2020 due to higher sales.

1H/2021 vs 1H/2020 (YoY)

Unit: Million Baht

Financial Expense06

2.39
1.40 1.43

5.10

2.82

Q2/20 Q1/21 Q2/21 1H/20 1H/21

-40.2% YoY
+2.1% QoQ

-44.7% YoY
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In Q2/2021, the Company recorded financial expense of Baht 1.43 million, decreased by Baht 0.96 million or 40.2% from the Company’s loan
repayment to financial institutions in Q4/2020.

Q2/2021 vs Q2/2020 (YoY)

In Q2/2021, the Company recorded financial expense of Baht 1.43 million, increased by Baht 0.03 million or 2.1% from interest of the lease
contract that the Company has rented to support the expansion of Production Line 5.

Q2/2021 vs Q1/2021 (QoQ)

Unit: Million Baht

Tax Expense (Income)07

In Q2/2021, the Company recorded tax expense of Baht 9.09 million, increased by Baht 4.28 million or 89.0% mainly due to the increase in profit
before tax which resulted in the higher income tax expense.

Q2/2021 vs Q2/2020 (YoY)

In Q2/2021, the Company recorded tax expense of Baht 9.09 million, increased by Baht 2.07 million or 29.5% mainly due to the increase in profit
before tax which resulted in the higher income tax expense.

Q2/2021 vs Q1/2021 (QoQ)

For the first half of 2021, the Company recorded financial expense of Baht 2.82 million, decreased by Baht 2.28 million or 44.7% from the
Company’s loan repayment to financial institutions in Q4/2020.

1H/2021 vs 1H/2020 (YoY)

For the first half of 2021, the Company recorded tax expense of Baht 16.11 million, increased by Baht 6.53 million or 68.2% mainly due to the
increase in profit before tax which resulted in the higher income tax expense.

1H/2021 vs 1H/2020 (YoY)

4.81 7.02
9.09 9.58

16.11

Q2/20 Q1/21 Q2/21 1H/20 1H/21

+89.0% YoY
+29.5% QoQ

+68.2% YoY
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Unit: Million Baht, %

Net Profit and Net Profit Margin08

Net Profit 

Net Profit Margin
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Net Profit: In Q2/2021, the Company recorded Net Profit of Baht 37.18 million, increased by Baht 19.86 million or 114.7% mainly due to the
significant increase in sales volume, allowing the Company to benefit from economies of scale. In addition, the Company was able to manage the
cost efficiently and had lower finance cost due to repayment of institutional loans in Q4/2020.

Net Profit Margin: Net profit Margin was 16.6%, improved from 10.4% in Q2/2020 mainly due to the higher revenue and the efficient cost
management.

Q2/2021 vs Q2/2020 (YoY)

Net Profit: In Q2/2021, the Company recorded Net Profit of Baht 37.18 million, increased by Baht 8.76 million or 30.8% mainly due to the
significant increase of sales volume, allowing the Company to benefit from economies of scale. In addition, the Company was able to manage the
cost efficiently.

Net Profit Margin: Net Profit Margin was 16.6%, increased from 15.0% in Q1/2021 mainly due to the higher revenue and the efficient cost
management.

Q2/2021 vs Q1/2021 (QoQ)

Net Profit: For the first half of 2021, the Company recorded Net Profit of Baht 65.60 million, increased by Baht 30.63 million or 87.6% mainly due
to the significant increase in sales volume, allowing the Company to benefit from economies of scale. In addition, the Company was able to manage
the cost efficiently and had lower finance cost due to repayment of institutional loans in Q4/2020.

Net Profit Margin: Net profit Margin was 15.9%, improved from 10.6% in the first half of 2020 mainly due to the higher revenue and the efficient
cost management.

1H/2021 vs 1H/2020 (YoY)

10.4%
15.0% 16.6%

10.6%
15.9%

17.32

28.42

37.18 34.97

65.60

Q2/20 Q1/21 Q2/21 1H/20 1H/21

+114.7% YoY
+30.8% QoQ

+87.6% YoY
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Statement of Financial Position

As of 30 June 2021, the total assets of the Company was Baht 893.10 million, increased by Baht 50.22 million or 6.0% from 31 December 2020. 
The significant changes are as follows:
• Property, Plant and Equipment: increased due to the investment of ‘Production Line 5’ printing machine
• Inventory: increased due to the higher purchase of finished goods and raw materials to support customer’s orders 
• Trade and other receivables: increased due to higher sales
• Other Financial Current Asset: decreased mainly due to the maturity of fixed deposit

Total Assets

As of 30 June 2021, the total liabilities of the Company was Baht 200.68 million, increased by Baht 15.55 million or 8.4% from 31 December 2020. 
The significant changes are as follows:
• Account Payable: increased due to the higher purchase of raw materials to support customer’s orders
• Lease Liabilities Long-term and Short-term Liabilities: decreased due to the repayment of loans 
• Others: decreased due to lower derivatives liabilities

Total Liabilities

As of 30 June 2021, the total shareholder’s equity of the Company was Baht 692.42 million, increased by Baht 34.67 million or 5.3% from 31 
December 2020. This was mainly due to the increase in operating profit.

Total Shareholders’ Equity

Assets Liabilities and Equity

Unit: Million Baht, %

11

223.43 259.48

150.00 70.00

149.48 190.85

115.78 159.16

110.74 122.41
72.77

69.0620.68
22.14842.88

893.10

1-Jan-20 1-Jan-21

29%

8%

2%

21%

18%

Property, Plant and Equipment 27%

Inventory 14%

18%Trade and other receivables

2%Others

Other Financial Current Asset 18%

31 December 2020 30 June 2021

8%Right of Use

13%Cash and cash equivalents

8%

14%

657.75 692.42

82.91
104.7657.29
55.8620.00
18.33

21.78
21.733.15

842.88
893.10

1-Jan-20 1-Jan-2131 December 2020 30 June 2021

Owner's Equity78%

Long-Term Liabilities2%

Lease Liabilities6%

Others2%

Account Payable12%

0% Short-Term Liabilities

78%

10%

3%

7%
2%

0.4%

+6.0% +6.0%
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Key Financial Ratios

Current Ratio
Unit: Times

Quick Ratio
Unit: Times

Inventory Turnover
Unit: Times

ROA
Unit: %

ROE
Unit: %

D/E Ratio
Unit: %
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26.71
21.33 23.38

Q2/20 Q1/21 Q2/21

1.40

3.61 3.91

Q2/20 Q1/21 Q2/21

0.71

1.66

2.75

Q2/20 Q1/21 Q2/21

14.56
13.00

15.20

Q2/20 Q1/21 Q2/21

31.84

17.36 19.54

Q2/20 Q1/21 Q2/21

1.54

0.34 0.29

Q2/20 Q1/21 Q2/21
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Disclaimer:
The information contained herein is intended to represent the Company’s operating and financial position at a given point in time and may also contain forward 
looking information which only reflects expectations based on the prevailing geo-political, economic and non-controllable factors. Such information has been 
obtained from sources believed to be most reliable and the means in analyzing and preparation of such information for disclosure are based on approve practices 
and principles in the investment industry. The views are based on assumption subject to various risks and uncertainties and no assurance is made as to whether 
such future events will occur.  No assurance is made as to the accuracy or completeness of information presented in this document.

IR Contact:

Ms. Alissaya Tsoi
(+66) 3854 0000
sft-ir@shrinkflexthailand.com
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Authorized Information Agent

Mr. Sung Cheong Tsoi 
(Chief Executive Officer)


